
      Don’t buy it Don’t buy it



“It’s the Quarter Finals in our Cyber Girl of the Year 2006 
competition. Make sure you vote for the girl who gets you 
going.”         Playboy UK website

"I don't care if a baby holds up a Playboy bunny rattle." 
       Hugh Hefner, Playboy founder

 Playboy is a pornographic, top-shelf magazine which exploits 
women by treating them as sex objects. WHSmith does not stock 
this magazine. 

But WHSmith have no problem marketing Playboy-
branded merchandise to young girls.

 Playboy diaries, pens and pencil cases bearing the bunny logo are 
placed next to the Jacqueline Wilson and other children’s product 
lines in WHSmith stores.

WHSmith are normalising pornography amongst young 
girls and promoting their sexualisation.

 Money from the sale of these products to young girls is bumping 
the profits of Playboy, the pornographer.

WHSmith would rather make a profit than protect young 
girls from porn

 Our society does not tolerate child abuse and sexual assault. So 
why do we allow family high-street stores like WHSmith to 
promote porn to children?

We call on you to not buy this merchandise and to voice your 
concerns by writing a letter of complaint to WHSmith.
If you would like to find out more and/or get involved with further 
campaigns please contact emfems@hotmail.co.uk or visit 
www.myspace.com/emfems.
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“It’s the Quarter Finals in our Cyber Girl of the Year 2006 competition. 
M a k e s u r e y o u v o t e f o r t h e g i r l w h o g e t s y o u 
going.”         Playboy UK website

"I don't care if a baby holds up a Playboy bunny rattle." 
                   Hugh Hefner, Playboy founder

 Playboy is a pornographic, top-shelf magazine which exploits women 
by treating them as sex objects. 

But Partners, Argos and WHSmith have no problem 
marketing Playboy-branded merchandise to young girls.

 Products bearing the bunny logo are placed next to children’s ranges in 
these stores and in their catalogues. 

These stores are normalising pornography amongst young 
girls and promoting their sexualisation.

 Money from the sale of these products to young girls is bumping the 
profits of Playboy, the pornographer.

These stores would rather make a profit than protect young 
girls from porn

 Our society does not tolerate child abuse and sexual assault. So why 
do we allow family high-street stores to promote porn to children?

We call on you to not buy this merchandise and to voice your 
concerns by writing a letter of complaint to these stores.

If you would like to find out more and/or get involved with further 
campaigns please contact emfems@hotmail.co.uk or visit 
www.myspace.com/emfems. 

“It’s the Quarter Finals in our Cyber Girl of the Year 2006 
competition. Make sure you vote for the girl who gets you 
going.”         Playboy UK website

"I don't care if a baby holds up a Playboy bunny rattle." 
                   Hugh Hefner, Playboy founder

 Playboy is a pornographic, top-shelf magazine which exploits 
women by treating them as sex objects. 

But Partners, Argos and WHSmith have no problem 
marketing Playboy-branded merchandise to young girls.

 Products bearing the bunny logo are placed next to children’s 
ranges in these stores and in their catalogues. 

These stores are normalising pornography amongst 
young girls and promoting their sexualisation.
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